Where ads go to play.

Creative Specifications - Branded Player

Video Content
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. 9 location within 100% in 50px | Contstrained . Standard decides how
images same JPEG, PNG or ] Until next ad - ’ not supported. |
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. impact Video area.
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player interior area;
with 20 px bleed
area*

* 20 additional pixels can be used as a bleed area or to overlay a logo.

Notes:

« When a user clicks on the branded player, it can launch a new page to take users to the advertisers site (launch a browser).

« Call to action should be communicated clearly on ad, i.e. "Click to visit site”.




